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Abstract

This study examines newspaper coverage of the Democratic and Republicdenpicdsi
and vice presidential candidates in the 2008 U.S. election. Since the composition of eandidat
involved in this election is so unprecedented, this study seeks to uncover the ways im&hich t
are portrayed through the lens of framing theory. The study focused on thredrarags:
experience, race and viability. A total of 225 newspaper articles randonégtedllfromrhe
New York TimegheChicago TribuneandUSA Todayvere content analyzed. The following
guestions were asked: What is the most dominant frame used in the coverage of the 2008
election? Is there a relationship between the dominant frame used and caondigz2dd there a
difference in the way news articles and non-news articles (featuressteditorial/op ed.) frame
candidates? Which received the greater amount of media attention in the 2008,eleeige or
issue-focused stories? What aspects of image are most frequently usexlibindethe
candidates? How frequently is age used to describe the candidates in thk20@8?eHow
frequently is gender mentioned to describe the candidates?

The results show that consistent with previous research, the media continue t place
greater importance on candidate image and viability than on policy issues. Thepaddiitle
attention to the subject of age, but discussed race, gender and experience morelyhaditoeig
discussion of gender and the one female candidate was stereotypical and siserdamar more
negative language than that used for the male candidates, especially when foutodiat/eoli
ed. articles. This suggests that contrary to what many believe were impcowviditjons for
female political candidates, the media still put a much greater emphasisr@ettuer than for

their male counterparts.
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Chapter I: Introduction

Once every four years the American public has the opportunity to put their demtxr
work and vote the next president of the United States into office. This decision is nateme t
lightly, and the months leading up to the election serve as an important time wheeaopist
begin to learn the crucial information about political candidates that willdatgpe their voting
behavior. Since it would be nearly impossible for most citizens to ever hear eheh of t
candidates speak in person, let alone have the opportunity to talk with them one-on-one, they
must rely on outside organizations to provide information about each person running for office
and a thorough background analysis of their respective campaigns and issaaseBlee mass
media is the most convenient way for most people to obtain this information, camdidatage
becomes especially important when it has the potential to be used in determining voter
preference. Considering the critical nature of presidential elections,dh@eayg and reliability
of the information presented to the public by the news media is paramount.

A significant amount of research in the area of political communication isro@aceith
the notion that rather than simply reporting “just the facts” of elections arwtigedates
involved in them, the media often insert their own personal biases and opinions into their
coverage by how they choose to report. Although the extent to which personal intierpreta
occurs is somewhat debatable, its existence does not necessarily sagmgcius attempt to
present potential voters with one-sided news. Rather, a certain degreepoétateam on the
part of the mass media has instead been argued by some to be result of amatumaloidable
tendency for reporters to insert their own voice and experiences into the riewesitis
ultimately delivered to the public (Cook, 1998; Patterson, 1994). Because some individuality in

reporting is inevitable, it should be expected that no two media sources would reoith new
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exactly the same way. However, there are several common practicessinepenting on
presidential elections.

Despite attempts at neutrality, media coverage of any election magypoandidates
and their issues in either a negative or positive light. Since a distinct stengeas frequently
identified in political communication research, it is therefore an importantegit of research
covering elections (Stemple & Windhauser, 1991). In studies that examine thiésieeyaone
for common media frames used during election coverage, there is often a sttioctatis
between negative vs. positive media coverage (Diamond & D’Amato, 1996). Mediagmvera
sometimes positions stories in either a favorable or unfavorable mannerp(@Bgstal., 2001)
and the amount of positive vs. negative coverage a candidate receives not onlg tmange
meaning of that story, it could have serious implications on electibility (NA8&7).

Often, the media have a proclivity toward portraying candidate interactpeestses and
guotes as more negative than they actually are (Rothwell-Truran, 2000). Migdan’'t always
be said of coverage for candidates in general, there have been exceptions wdiare cert
candidates are consistently covered in a more negative manner than otherstudy of the
2000 election, Patterson (2002) found that the overwhelming majority of coverage on both of the
two major party candidates, George H. W. Bush and Al Gore was portrayed in a negative tone
Although perhaps significant, this finding was not necessarily unique to the 2000 election.
Patterson (2002) also found that at the time of the 2000 election, no major party amnpiadsid
candidate had ever received a majority of positive coverage in more than twosdé@tatterson,
1993). However, this might be due to the fact that for the large part the majardycifiate
coverage is often neutral, rather than decisively positive or negative (Bystadm2001;

Stemple & Windhauser, 1991). Regardless, the overall norm of neutrality does nohatean t
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media valence will remain consistent across all medium levels and thex@tcasionally been
situations in which one media source was drastically more positive or negatare tawvtain
candidates than the others (Carroll & Schreiber, 1997).

A considerable amount of political communication research has looked at this
phenomenon, with results that often show large disparities in the amount of positive aivet negat
slants used not only from candidate to candidate, but also in the amount of negative and positive
stories across media networks and by reporter as well (Blumler, 1987;| @a®Baireiber, 1997,
Stemple & Windhauser, 1991). Some scholars believe that the disparity betweeouné @m
negative or positive coverage of candidates, while apparent nonetheless, &ualit ac
intended consequence on the part of the reporter, but rather an attempt to provide bath sides t
each story (Stemple & Windhauser, 1991).

Coverage of political news or events can often be somewhat difficult tprebend,
especially when it includes information that is hard to follow without sufficieckdraund
knowledge. Because of this, the media usually try to compensate by creatinthiagrfee
everyone” (Kosicki & McLeod, 1990). This can frequently include focusing less oitsd#ta
campaign and policy issues in favor of what are arguably “softer” aspecisas perceived
candidate image, poll standings and controversies that arise along treegratrgal. Some
scholars argue that the media’s focus on these “strategic” or non-issiecapieven be
influential enough to ultimately dissuade voters from participating in elecibtrgether
(Cappella & Jamieson, 1997; Valentino, Beckmann & Buhr, 2001). While it may be arguable
that media coverage of these issues alone can be responsible for a sigmpeahbn voter
turnout, most scholars agree that focusing on aspects other than policy issues hasabecom

negative trend in recent political journalism (Cappella & Jamieson, 1997; Valeital., 2001).
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Among the criticism that the news media receive on their coverage of palactions
are persistent accusations that rather than reporting the election asia eeeint with
consequences that have the potential to impact the entire world, it is insteadesftabed as a
high stakes “game” that involves strategy and tact to move forward, not ndggasarvioter
support (Cappella & Jamieson, 1997; Reber & Benoit, 2001; Valentino et al., 2001). In fact,
although the exact terminology has varied between scholars, previous ressasftarha
classified coverage of political elections into two general categgaraerage that is primarily
concerned with various aspects of candidate image, and coverage with a predominamt focus
the candidate’s political platform and policy issues (Cappella & Jamieson, 19@&rséa 1994;
Valentino, et al., 2001). Although they may still hold a certain degree of importancembiglot
voters, many scholars believe the media focus on factors related to candatpgeshould be
considered superficial aspects of the campaign. These arguably lesgaimhszues often
include things like “performance, style, and perception of the candidate” (Gafp#mieson,
1997, p. 33) and the most commonly utilized, how they are faring in the polls compared to one
another (Cappella & Jamieson, 1997; Freitag, 2000; Johnson, 1993; Patterson, 1994). This last
phenomenon has typically been referred to as “horserace” media coverage @@iothorses
jockeying back and forth in a race) and is used by the media through their condtagt pol
updates. Horserace coverage has been shown to be not only the most frequently id@atiied ty
“image” focused coverage, (Cappella & Jamieson, 1997; Valentino, et al., 2001)Igdaeen
repeatedly shown to be the most common way for reporters to cover politicairelestgeneral
(D’Angelo, Calderone & Territola, 2005; Domke et. al., 1997; Mantler & Whiteman, 1995;
Stempel & Windhauser, 1991). Perhaps an alarming issue present in this trendsistivatage

focusing on polls and candidate image has been increasing, coverage reportingagrcam
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platforms and major policy issues has also been on the decline over the past tliteg deca
(Cappella & Jamieson, 1997; Patterson, 1994).

Although there are no obvious, agreed-upon answers for what is at the root of this shift in
media coverage, perhaps the change may be due, at least in part, to the enaerdeosy
ubiquity of 24-hour news networks. Since these news networks are constantly rurporigrse
are forced to try to create new and exciting angles for stories thatilnaady been discussed at
length; attempting to make what may already be old news feel currentuwitbing tired or
stale. Because of this, polls and minor events occurring on the campaigretuestally a
reliable change of pace from the otherwise mundane reporting on the sampegaathes.
Further, while adding a new angle, they seem to provide seemingly unbiased avenbject
information (Rosenstiel, 2005). Perhaps adding some legitimacy to this béhaf éthough
these news networks may provide access to political information 24-hours a dagxidtence
has not necessarily resulted in a better informed or more politically satig fPEW Research
Center for People & The Press, 2007).

Another possible cause of such coverage is the fact that as more and more neags sourc
are bought and owned by media monopolies and major wire service agencies ibig ploasan
increasing number of editors are picking up wire service stories ratimehitireg journalists to
write their own articles in a struggling economy. Therefore, becausesiteefewer sources that
the news is coming from to begin with, the result could be at least somewhat relgpiansi
potentially causing less diversity in political coverage (Klinenberg, 2007).

Regardless of the cause, a significant portion of political communicatiearcbsreflects
the feeling that “news media do not simply mirror the world” (Cook, 1998, p. 91). Thimsenti

stems from the idea that journalists often make their own interpretations of theamelthus
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“frame” issues according to what they deem most critical for public knowletigeinformation
that the public receives on political candidates is largely dependent upon whiehdnatihzed
in that news coverage. This study hopes to add to the growing body of research on media
framing by identifying some of the frames the media used most often irctiveirage of the
2008 presidential election. However, before framing theory can be introduced, ttrismido
consider the circumstances present in the 2008 presidential election.
The 2008 election

In addition to the gravity of both domestic and international issues facing thenU.S
2008, the composition of candidates running for office creates an unprecedented aiedlhistor
situation for both major parties. Barack Obama, the first-term lIllinois Dexhosenator was
the first African American to run in a general election as a major partypresil candidate.
His running mate and vice presidential candidate, Delaware Sen. Joe Bidemybdsrswe
than three decades in the Senate and before the election, was chair of both thiéee@amnmi
Foreign Relations and the Subcommittee on Crime and Drugs in addition to servimgm@bear
on eleven other Senate committees. Republican presidential candidate John Ble(Gaimi
seasoned U.S. senator from Arizona who has served more than 20 years in the Sedititenin a
to being a revered war hero and former prisoner of war in Vietham. McCain’s $patence
includes serving as a ranking member of the Armed Services and as a mesavenabdther
Senate committees. Republican vice presidential candidate Sarah Pdilistiteam Alaska
Governor and although she is the only person of the four major candidates to have executive
experience, at the time that McCain announced her as running mate, she wasea rela

newcomer to the national political scene. Palin is only the second woman to eeeit todke
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vice presidential candidate level, (Geraldine Ferarro was Walter Mosdateling mate during
his unsuccessful 1984 presidential bid) and is the first to do so for the Republican Party.
Because the dynamic of the 2008 election is so unprecedented in terms of thg/diversi
represented in the major candidates not surprising that media coverage would emphasize the
unique characteristics of the candidates running for office. In an anafysspaign news
articles, the Project for Excellence in Journalism (2008) found that the media faick, ioften
highlight the historical aspect of the election in their campaign coverageimaorany other
specific issue. However, while one might assume that high levels of publesint@ght be
reflected in high levels of media attention, increased coverage by no means siitiaatiee
coverage will be positive (Stempel & Windhauser, 1991).
The unique context of the 2008 election not only presents an interesting composition of
candidates and issues, it also allows for an opportunity to examine the ways thatlthe
covered this event in terms of the already identified common characteaspolitical news.
Because the election of the president of the United States is a seriousantlati@portant
consequences, considering how the media present information that can contribute to voter
decisions merits scholarly attention. Finally, since a large amount wé#®arch is centered on
media coverage of political issues and events, this study will examine the 2€#heateverage

as it relates to framing theory.
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Chapter II: Theoretical Background

Framing Theory

One of the first scholars to illustrate framing as a complete theoryss# madia was
Robert Entman (1993), who defined media framing as a process by which the media “sel
some aspect of a perceived reality and make them more salient in a contimgitésd in a way
that can promote a certain definition, interpretation, moral evaluation or é®tatm
recommendation” (p. 52). In the current study, media frames refer to the evanetha describe
candidates (in terms, for example, of candidate race, experience or Jiaisility metaphors,
catch phrases, and key words

Over the past several decades, scholars have continued to define exactly whatesonst
media framing. “Ideally, framing research examines the constructioewe stories, how these
stories articulate frames, and how audience members interpret thmse’f(€arragee & Roefs,
2004, p. 215). The majority of framing research that has been conducted on the mass media has
followed various aspects of this process (Entman, 1991, 1993; Gamson, 1992; Reese, 2001).

Other scholars have defined framing as “a central organizing idea forcoevent that
supplies a context and suggests what the issue is through the use of selectionsemphasi
exclusion and elaboration” (Tankard, 2003, p. 100). Further definitions explain that “... frames
construct particular meanings concerning issues by their patternpbésisy interpretation, and
exclusion” (Carragee & Roefs, 2004, p. 17). Although many definitions have been pregented t
describe framing theory, it can broadly be described as being concerhdtdemitay the media
portray the news in their discourse and how these portrayals shape audience apohions

cognitions (Cappella & Jamieson, 1997).
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Framing also has distinct dimensions: the topic of a news item, presentatiornyeognit
attributes (what is included in the frame) and affective attributes (thetdhe frame in the
news story in which it is found) (Ghanem, 1997). Many scholars also believe thatfraedray
is part of a greater process that involves “frame-building” and “fraetterg” (de Vreese, 2005,
p. 52). Frame-building is primarily concerned with how the media are influenced logléwe
frames that they employ, and frame-setting considers how thesesfraayampact existing
audience beliefs and knowledge (de Vreese, 2005).

Finally, a considerable amount of framing research also considers thestatiedia
frames can serve as both dependent and independent variables (de Vreese, 200&,Scheufe
1999), and can be both general and issue specific (Cappella & Jamieson, 1997; lyengar, 1987,
1989, 1996). In this study, the candidate frames will be analyzed as independé&hevand
issue specific. The candidate frames are being considered independentvéeahlse
previous research has shown that media framing has the potential to impacopinixdic on
those issues.

While they are sometimes obvious, frames are often more subtle in nature, which can
make them difficult to detect. “Frames may be explicit components of messagksd by
word or name selections in the text of the message, or even activated in the audientehe
audience’s awareness that the activation has even taken place” (Capet@ees&ah, 1997, p.
44). However, regardless of how overtly they appear, media frames can havaehmpact.
“The subtlety of framing is in the way it can construct reality, impactpné¢ations and
influence audience responses and opinions toward a particular event after thateveithe

public agenda” (Dimitrova & Stromback, 2005, p. 405).
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Cappella and Jamieson (1997) suggest that even very small changes in wording can have
a significant impact on audience understanding of the news item. SimilariptiialeBeckman
& Buhr (2001) found in their study, in which they used fictitious newspaper articéts, t
something as small as a change in one or two words can completely alter theedénamie of
the story. According to Entman (1993), this is possible because with just a few wentgdia
can emphasize bits of information about the item they are covering, and in doingessencr
their seeming importance. In the especially unique presidential electaf®8f where the
presidential and vice presidential candidates vary greatly in typepefience, age, gender and
race, this has the potential to take many different forms

Although Entman (1993) originally defined the framing paradigm to be used with
communication research, he claims that framing “could be applied with sbeitafits to the
study of public opinion and voting behavior in political science” (p. B&ny scholars agree.
“The origin of framing research in media sociology directly linked the figmrocess to the
distribution of social and political power in American society” (Carragee&® 2004, p. 221).

Furthermore, a distinction should be made between framing theory and other mass
communication theories, specifically agenda setting. Agenda setting islyepgamined as the
way that the media place issues in order of importance (Weaver, McCombs &28i0aw
where media frames are often examined in the context of how these issinen astayed to the
public. However, there has been growing interest in the area of secondgendh setting that
also examines message attributes. The basic idea behind the issue of atadsaigs is that
when an object (the topic of the news article) is placed on the public’s radar thremgla ag
setting, certain characteristics (or attributes) of that objecisveemphasized (Weaver et al.,

2004, p. 259). However, this differs from framing theory in that in second-level agéinag, se
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attributes are not necessarily the focus or dominant theme of the overalaatbrgay rather
sometimes serve as tangential points.
Framing and Political Communication

Framing theory is frequently used by scholars examining the impact of golitica
communication. D’Angelo, Calderone and Territola, (2005) claim that this is thbeasese of
the dichotomy between the frames the candidates wish to impose upon themselves, and those
that the media place them in. Despite this sometimes contrasting rdladjonsst people argue
that in the U.S., the press ultimately has control of candidate framing (Baft&@94).

Previous scholars have concluded that media use directly contributes to thalpolitic
knowledge of audiences and potential voters (Chaffee, Zhao & Leshner, 1992t, 1€88y
Zhu, Milavsky & Biswas, 1994). In other words, the way that the candidates aeiflanthe
media can be crucial to the public’s understanding and interpretation of the prakeleation.
Entman (1993) claims that frames can often be self-reinforcing. Theréftrte media portray
one candidate as being significantly more experienced and viable than anotheh&corag a
self-fulfilling prophecy.

Even though considerable research has been conducted on frames utilized in political
messages, D’Angelo et al. (2005) claim there is still significant room toie&ahe ways in
which these frames are used in media content. This study examines the lfi@nes e
employed in the 2008 presidential election, where the political climate and tipesiton of
candidates at this level in the presidential race are both radicallsediffinan ever before in

U.S. history.
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Framing the Candidates

Since framing theory is used so frequently in research of political comrtianiaais
pertinent to examine the types of frames employed in candidate coveragstLidkisvill
examine three separate frames as they relate to media coverage @l gidititons.

Experience frame

Perceived experience has long been an important element of a successfultkbide
and can be deemed a necessary criterion for being considered a qualified candodatee B is
so crucial to candidate electability, it is often heavily emphasized by ttiea meth the 2008
election serving as no exception (Jones, 2008). Since the issue of experiermsessowhat
subjective, the media have the opportunity to frame it as something similar teavgeievel
of competency. Media coverage of candidate competencies and perceived |leperieiner are
paramount in determining how voters feel about each person running for office (Sullivan,
Aldrich, Borgida & Rahn, 1990). In fact, some scholars even believe that mediageowéthe
perceived level of candidate experience is not only a commonly utilized framenéoat the
most important factors in an election (Sullivan et al., 1990).

The two major parties in the 2008 election had both a long-term Senate veteram(McCai
and Biden) and a less-experienced, arguably more novice candidate (Obamangndhiral
created an interesting dynamic for voters in terms of perceived candidateespein a 2008
PEW research poll, the American public expressed concerns with the expefigmese two
candidates, especially with regard to Palin, whom more than 51% of people said was not
gualified for the vice presidential candidacy. Since perceived candidate expdnas been
shown to be a commonly emphasized element of election coverage, (Sullivan et al., 1990) one

could assume that the 2008 situation, which had candidates weighing in at each end of the
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spectrum, would certainly be no different — especially with the public voicing cenfmrtwo
of the candidate’s lack of experience in the months leading up to the election.
Race frame

Although poll after poll has shown that voters claim race does not play a signib=ant r
in their voting decisions (Newport, 2008; Powers, 2007), it has been recognized that the medi
have continued to utilize this frame during elections involving minority candidategefs,
2007).Some scholars feel that the media focus heavily on the issue of race in patiiiasede
there is a little-discussed assumption that a candidate must be white iro@decdssfully win
an election (Duerst-Lahti, 2008).

Others, including some media critics, have claimed that the issue of rdgeumalistic
standby,” a familiar frame used in media coverage (Powers, 2007, p. 64). It has also bee
suggested that this is an especially frequent aspect of media coveraggiamgiwhen the
media have reached a point where policy issues aren’t as heavily emphasizis] {897).
Arguably the most common framing technique that the media uses when coveeing ra
elections is to portray minority candidates as outsiders breaking through, wetvkatsmaller
changes of winning (Sinclair-Chapman & Price, 2008).

Undoubtedly, one of the greatest “historic” elements of the 2008 election wastthe fa
that for the first time in the history of the United States, one of the two majgmpasidential
candidates was an African American. This often led the media to frame thisoasiaental
characteristic of the 2008 presidential election in the preceding months, (J00ésPowers,
2007). According to Sinclair-Chapman and Price (2008), Obama’s candidacy bedarltysimi
other minority candidates: large support from college communities, grassrgatszation and

running as somewhat of an outsider (p. 740). However, part of what made Obama the
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Democratic Party’s pick for their presidential candidate is the daimg that the media latched
onto: his mainstream appeal and portrayal of the “American dream,” an #sgiemphasized

in his campaign and the media (Sinclair-Chapman & Price, 2008, p. 739). Since ibHaeeals
shown that many people have an unconscious belief that a candidate must be whitetan order
win, (Duerst-Lahti, 2008) the presence of a major party candidate with aeatighance of
winning the election (who just happens to be an African American), capturescsighifiedia
coverage.

Viability frame

In presidential elections, the media commonly place a very large emphasiglaata
viability and poll standings. This is often done using a technique referred to as “betseras
coverage which can either give the impression that candidates are in for eactsethat a
winner has already been determined from an early point. As a widely used foamm@dign
coverage, (Patterson, 1994) viability could be considered a type of media framesbetiss
audiences to focus on poll standings rather than issues.

Despite the incessant criticism it receives, horserace-styleagwe/érat focuses primarily
on candidate viability prevails, and has been shown to be one of the most dominant media
themes throughout election coverage over the past 30 years (Domke, Fan, Fibison, Shah, Smith
& Watts, 1997; Mantler & Whiteman, 1995; Stempel & Windhauser, 1991). Many scholars
agree. Reber and Benoit (2001) observe that “the media have a strong proclivityttoava
‘horserace’ aspects of campaigns: who is ahead, what states are beistgdoated who is
campaigning where” (p. 31). Constant media reliance on pre-election pollg¢isatane
candidate’s viability over another have been criticized by many scholargi@g&zing an

extremely important event like presidential elections and explaining thdmwghtthey were
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little more than a game (Valentino et al., 2001). Regardless, this type of conetanpy
continues, but remains extremely prevalent in contemporary electiongel@ag Jamieson,
1997; Patterson, 1994, Valentino, et al., 2001). Since this type of coverage has become such a
staple in American media that it is now the largest amount of campaign cq&appella &
Jamieson, 1997; Patterson, 1994; Valentino, et al., 2001) news articles focusing on the
candidates in the 2008 election should be no exception.
Image vs. Issue Focus

Outside of framing theory, there are several elements that have beérealentnedia
coverage of political events. As mentioned in the previous chapter, one of the mostoft-cite
criticisms of coverage of political campaigns is the media’s procligiiatd presenting a
greater amount of stories that focus on candidate image rather than issue stantiey
(Cappella & Jamieson, 1997; Domke et al., 1997; Mantler & Whiteman, 1995; Patterson, 1994;
Stempel & Windhauser, 199This basic idea has often been identified and referred to as
“strategic” coverage in previous research (Cappella & Jamieson, 1997s&attE994;
Valentino, et al., 2001However, for the purpose of this study, news stories will be considered
to either have a primary focus on candidate image or issue.
I mage

The way that the media covers candidate image has been an essential element of
campaign success in every election since the advent of television (Rothwralt;,72000).
Although it is often not overtly discussed in the media, considerable research suppattsrthi
(Wattier, 2004). This is particularly true for female candidates, whosegahggipearances are
more often the subject of media attention than their male colleagues (Dindéti@Geake, 2009;

Gidengil & Everitt, 2003; Herzog, 1998; Kahn, 1996). This can include everything from the
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candidate’s physical attractiveness, clothing choices, hair color andcstiiker age, and has
been shown to be disproportionately bestowed upon female candidates (Braden, 1996; Deuvitt,
2002; Herzog, 1998). While Bystrom et al., 2001 found this trend to be declining overall, a
considerable amount of coverage of Sarah Palin in the 2008 election seemed to fotusieavi
her physical image and personality traits (Kim, 2008).

While media messages containing descriptions of a candidate’s physical image a
relatively obvious to detect, this study considers image as taking the foriytloihgrfrom
physical appearance to mannerisms, personal speaking style and poll stargbagchRleas
shown that the image imbued upon candidates by the media may be so important that it has
actually been at the root of considerable public support or contempt (Stempel & Wargdhaus
1991; Wattier, 2004). In fact, some scholars have found that the way that the mediarcovers
portrays candidate’s image and personal attributes can ultimatelyropagant as party
affiliation and issue stances when voters are deciding who is closest foetiseinal preferences
(Sullivan, Aldrich, Borgida & Rahn, 1990). Since previous research has also shown treat medi
coverage of political elections has become increasingly focused on candidateind qupe!
standings (Cappella & Jamieson, 1997; Patterson, 1994) this too, is a trend that i hkely t
disappear.
| ssue

Coverage focusing less on policy issues has become increasingly thenrmarican
media. In just a four-year time span (1988-1992), policy or “issue” coverage skxtina7
percent (Cappella & Jamieson, 1997, p. 33). Similarly, Patterson (1994) also found a sharp
decline in policy focus over time in a studyNéw York Timekeadlines from 1960 to 1992.

This may have negative implications for potential voters that reach beyond hasgsgveell-
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informed electorate. It has been shown that consistent exposure to what could beembnside
“image” focused news may increase voter cynicism and be influential ermdgdstiade voters
from participating in elections (Cappella & Jamieson, 1997; Valentino, Beckmamumné& B
2001). In fact, continued media focus on candidate image and viability, among otherahahgs
the tendency to do so in either starkly positive or negative ways has repeatediyrbaer
criticism of political communication (Stemple & Windhauser, 1991). Since #nsl thas been
increasing for decades (Patterson, 1994), it is likely to be the same in thegeowtthe 2008
election.
Age and Gender

Other relevant characteristics of election media coverage thdientlentified in this
study are discussion of the candidate’s age and gender in each of the neegs ahede
elements have each been identified as important in the coverage of pdéttiahs in the past,
and because of the composition of candidates in 2008 this study will seek to examine their
presence. In addition to identifying the elements in news stories, the sludisasuggest
whether they are found as part of an issue or image-focused article.
Age

When age has been displayed as an element of media coverage, it is often used in a way
that questions how it will impact the candidate in office (Abrams, 1998). In thefcase o
Republican presidential candidate Bob Dole in 1996, the media frequently coveasiage
guestion of whether at age 73, he would be able to hold up to the demands and pressures of the
presidency, govern effectively and remain healthy enough to finish hisAdénan{s, 1998).

Because his ability to successfully withstand the pressures of thdgmsioffice and survive a
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full term in office were covered so extensively, previous research found thattha also
placed more of an emphasis on who he selected as a running mate (Diamond & D’Amato, 1996)

Some scholars believe that the mention and discussion of age during political cempaig
is often a blatant example of “ageism” on the part of the mass media as ityisloare with the
same level of frequency for young candidates (Diamond & D’Amato, 1996). Inskeot&ob
Dole in 1996, Diamond and D’Amato (1996) said, “When he is full of energy it is in spite of his
age, and it's news when he seems to be flagging or fumbling, because of his age” (p. 43).

Age has arguably been an important and frequently discussed element of the 2008
election (USA Today, 2008). At 72 years old, McCain would be the oldest president etest elec
into office, and on the other end of the spectrum, at just 47, Barack Obama would be the fifth-
youngest president in U.S. history. However, the two extremes presentefetttisn are not the
first time that candidate age has been an issue of public concern. Although publapel
consistently shown race, gender and religious affiliation to be declining intanperamong
voters over the past fifty years, candidate age has remained cditinak( 2007). In fact,
according to &JSA Todaysurvey conducted in March 2008, 40% of Americans cited both
McCain and Obama’s ages as major concerns in the upcoming election.

Obama’s appeal to younger Americans has also been a source of campgaiggiahs
particularly because of the record of poor voter turnout among members of that al@mmogr
However, efforts to increase youth-voter participation in recent electiomeshiedped bolster
turnout across the country (Bystrom & Dimitrova, 2007) which made this aspect aintipaign

somewhat unpredictable.
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Gender

Differential treatment according to gender continues to be a common and lamented
quality of news coverage of female politicians in American media (Kahn, 1994, 13&r| e
1991; Smith, 1997). Previous research on media coverage of politicians has consistewtly
that the disparity between the genders is largely detrimental to fearal&lates, (Kahn, 1994,
1992; Gidengil & Everitt, 2003; Leeper, 1991; Sapiro, 1982) although Bystrom, Robertson and
Banwart (2001) have found this trend to be declining in more recent elections. One other
consistent theme in media coverage of female candidates is to give thethy Egs coverage
than their male counterparts (Smith, 1997; Stempel & Windhauser, 1991). The media also ofte
focus more heavily on the physical appearance of female candidates andatedaoth their
feminine or masculine characteristics in a way that reinforcegsitnaali gender stereotypes
(Herzog, 1998; Kahn, 1996). This is commonly done by describing their personalitiags
that try to place them into roles such as a wife and mother (Dimitrova & G¥k@ Kahn,
1994; Norris, 1997) or as having volatile and sensitive emotions (Ross & Sreberny, 2000).
Although female candidates and women leaders abroad are extremely diverse fiind fe
stereotypical gender stereotypes (Norris, 1997), research has shownytlzaetbensistently
placed into these generalizations (Kahn, 1994; Norris, 1997). Further, according toBgsél.
(2001) the overall issue of gender, marital status, and having children are far mgre lbe
discussed about female candidates than males in the same role even thougtaieiddées
don’t necessarily discuss their families more often (Bystrom et al., 2001).

Other common ways that the media addresses candidate gender involve the wrderpreti
language used when relaying messages of female candidates. It hasoveethat female

candidates, their issue stances and their responses are often described inshectahaé more
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severe terms than are male candidates (Eagly, Makhijani & Klonsky, 1992; G&léngeritt,
2003).

A considerable amount of accusations were made at the sometimes blatastly s
comments made about current Secretary of State and then New York Seg.Gifiton during
the 2008 Demaocratic primaries (Farhi, 2008). Coverage focusing on her appearaiotemwa
negative (Kim, 2008) and a considerable amount focusing on her personality emplnasized t
ways in which she differed from stereotypically feminine traits as defmprevious research
(Bystrom, Banwart, Kaid & Robertson, 2004; Dimitrova & Geske, 2009; Norris, 1997). So
when Alaska Gov. Sarah Palin was announced as the Vice Presidential eafualitia
Republican Party within the same election, it was easy to assume thattieewyduld have
changed for a woman in such a role.

Research Questions

Based on the forgoing literature review, the following research questepesed:

RQ1: What is the most dominant frame used in newspaper coverage of the 2008 paesidenti
election?

RQ2: Is there a relationship between the dominant frame used and candid&dte focus

RQ3: Is there a difference in the way news articles and non-news dfieclage stories,
editorial/op ed.) frame candidates?

RQ4a: Which received the greater amount of media attention in the 2008 election, image or
issue-focused stories?

RQ4b: What aspects of image are most frequently used in describing the cafdidate

RQ5: How frequently is age used to describe the candidates in the 2008 election?

RQ6: How frequently is gender mentioned to describe the candidates?
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Chapter IIl: Methodology

To address the research questions posed in the previous chapter, a content asalysis wa
conducted. Content analysis, as defined by Kerlinger (28G@G0jmethod of studying and
analyzing communication in a systematic, objective, and quantitative mantiee fourpose of
measuring variables” (as cited in Wimmer & Dominick, 2006, p. 150).

Content analysis is appropriate for this study in that it aims to uncover freedes used
in the 2008 presidential election.
Analyzing the News Articles

To determine the frames most often utilized in the 2008 presidential campaggn, t
frames were identified: experience, race and viability. Since the meginstmedia are the most
convenient way to find information on each of the candidates, people often turn to those channels
to learn moreBecause of their ability to reach large groups of people, inexpensive nature and
large amount of content, newspapers have often been a source of examination for content
analysis. Further, since they are utilized by so many people to obtain canmarghation,
newspapers are also often the focus of thorough examination of politica(@aprzlla &
Jamieson, 1997; D’Angelo, et al., 2005; Patterson, 1994; Stempel & Windhauser, 1991;
Valentino, et al., 2001). This study intends to add to this research by examinin@pexwsp
articles about the election in the major U.S. newspafeedNew York TimetheChicago
TribuneandUSA Today.These newspapers were selected because they are all within the top 10
newspapers with the largest circulation in the United StatesU&#fh Todayat number one
(Newspapers.com, 2007). Furth€he New York Timdsas long been considered the “paper of
record” for the U.S. and thehicago Tribunas published in the home city of one of the

presidential candidates (Obama).
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Arriving at the Sample

For the purposes of this study, 75 randomly selected newspaper articles iamzrch p
were gathered fromihe New York TimegheChicago TribuneandUSA Todaywithin the time
period August 29, 2008 — November 3, 2008. These dates were selected because they range from
the day that the final candidate (Palin) was announced and spans to the day belectitme

To collect the stories to be examined from all three newspapers, a seamindasted
using the online archiving database Access World News. A separate seaotmdasged for
each paper between the given dates and using the search term “2008 Electioedrdline s
yielded 1,334 results fdrhe New York Timed07 for theChicago Tribungeand 584 fotJSA
Today The sample of 75 news articles from each paper was selected using a tabt®of
numbers to produce a total of 225 articles to be analyzed.

Each of the articles was analyzed using a code sheet adapted for thisstugdyelvious
political communication research including Bystrom (2008).
Operational Definition of Variables
Candidate Frames

This study examined three separate types of media frames used to desadvelithates
in the 2008 election. Because it is likely that more than one frame will be presaohiarécle,
the study focused on the most dominant frame first (identified in the code shieates1”,
followed by any others (“frame 27, “frame 3”).

Since more than one candidate was mentioned in each story, the primary candidate be
discussed in the focus of the dominant frame was identified as “candidate 1”, tbllowe
subsequently in terms of focus by each other candidate mentioned (“candidata@fdta3”,

“candidate 47).
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The individual candidate frames are as follows:
1. Theexperiencdrame emphasizes the candidate’s experience as a major theme of the
story. This frame may talk specifically about political or personal life repee as the
basis of candidate credibility (Jones, 2008).
2. Theraceframe is present in stories that emphasize the racial differenceshédtvee
candidates, a technique that is commonly used by the media in situations with racial
diversity (Powers, 2007). This can also include how race may impact voter deoisions
preferences.
3. Theviability frame emphasizes the likelihood of the candidate(s) being elected in the
general election. Messages using this frame may appear in horseracevigrage and
stress how far ahead or behind one candidate is compared to another, a phenomenon that
has been well-documented in previous research on political communication (Domke et.
al., 1997; Mantler & Whiteman, 1995; Stempel & Windhauser, 1991).
I mage vs. | ssue Focus

This study classified each story as being either predominantly focuseddidate
image or issue. Since both aspects of image and issue were present inaachaalérs were
instructed to identify the dominant overall focus of the story.

Image and issue focus are as follows:

1. Messages possessing a focus on candinetgehave a heavy focus on the physical
appearance and personal attributes of the candidates, and includes discussidn of facia
expressions, body language, clothing or hair (Braden, 1996; Devitt, 20002; Dimitrova &

Geske, 2009). Image-focused stories also primarily discuss candidate positids,in pol
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tactics, speaking style and other aspects of either the candidates orrtipairgre that
are not related to policy issue.
2. Stories with a focus oissueare present in media messages stressing the candidate’s
campaign platforms, proposed policies or issue stances. Articles that have are
predominantly focused on issues include little to no discussion of the candidatétsliphys
image, personal attributes or poll standing.
Describing the Candidates

Because of the unique situation presented in the composure of major party candidates i
the 2008 election, this study also examined the ways in which age, gender aadaldiote are
used in media coverage.

The definitions of these variables of interest are as follows:

1. Age was coded as present in the news article if it was mentioned in oeféoethe age
of a political candidate. If age was mentioned, coders indicated whether discassed
as a candidate asset, candidate detriment or whether it was mentiosladeaisto
potential voters. Coders were provided with the option to record other discussions of age
as a string variable.

2. Coders identified whether gender was mentioned in reference to each candgtatdetf
was mentioned, coders indicated whether it was discussed as related to candidate
appearance, the candidate’s parental role or the candidate’s masculinenorderaits.
Coders were provided with the option to record other discussions of gender as a string
variable.

3. A distinctly positive or negative slant of the story is frequently identifiezlention

coverage and can be considered the overall ton@l@enceof the story. A positive or
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negative slant is present in articles that contain strongly loaded positive avedgans

or appear to be more favorable toward one candidate than the other. Those articles

without a negative or positive slant or with balanced coverage were coded as “regutral”

in the case of no clearly identifiable valence, they were coded as “catetdrenined”.
Inter-coder Reliability

“The concept of reliability is crucial to content analysis” (Wim&edominick, 2006, p.
165). Because content analysis aims for an accurate recording of “tglabjective (or at least
intersubjective) characteristics of messages” (Neuendorf, 2002, p. 141) in aegivehe
reliability of those messages being detected is paramount. Inter-chaleititgis defined by
Wimmer & Dominick (2006) as the “levels of agreement among independent codersdeho ¢
the same content using the same coding instruments” (p. 165).

Two graduate students, including the author, coded for the variables. The nominal
variables of interest in this study were coded and inter-coder reliabdgyassessed using
Cohen’skappa

Cohen’skappa= % observed agreement - % expected agreement
(# of objects coded) x (# of coders) - % expected agreement

Using this method, a minimum reliability coefficient of 0.75 must be obtained. Most
general textbooks on content analysis recommend using at least a minimum ofth@%rdfre
sample size when determining inter-coder reliability (Neuendorf, 2002). Tiaig t&sted for

inter-coder reliability on a sub-sample of 34 articles, or 15% of the total sampl of 225.
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Table 1 Inter-coder reliability results

Variable Kappa=
Story Focus .824
Frame 1 915
Frame 2 752
Frame 3 1.0
McCain valence .847
Obama valence .843
Palin valence .818
Biden valence .841
McCain gender mentioned 1.0
Obama gender mentioned 1.0
Palin gender mentioned .892
Biden gender mentioned 1.0
Gender discussed in terms of appearance 1.0
Gender discussed as parental role 717
Gender discussed in terms of masculine/feminine traits .872
McCain age mentioned 1.0
Obama age mentioned 1.0
Palin age mentioned 1.0
Biden age mentioned 1.0
Age discussed as a candidate asset 1.0
Age discussed as a candidate detriment 1.0
Age discussed as related to potential voters 1.0
McCain image: appearance 1.0
McCain image: spouse mentioned 1.0
McCain image: children mentioned 1.0
McCain image: poll standing .884
McCain image: personality .842
Obama image: appearance .788
Obama image: spouse mentioned 1.0
Obama image: children mentioned 1.0
Obama image: poll standing 943
Obama image: personality 1.0
Palin image: appearance 1.0
Palin image: spouse mentioned 1.0
Palin image: children mentioned .875
Palin image: poll standing .908
Palin image: personality .924
Biden image: appearance 1.0
Biden image: spouse mentioned 1.0
Biden image: children mentioned 1.0
Biden image: poll standing 1.0
Biden image: personality 1.0

Note: Averageappafor all variables in table = .940
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Statistical Tests

The statistical analysis computer program SPSS (Statisticalardgr the Social Sciences) was
used to obtain descriptive statistics for responses to each of the researicmg|pesed in the previous
chapter. Full responses to several of the research questions required theoisetbfin one test. For
the answers to RQ1, RQ4a, RQ4b, RQ5 and RQ6, frequency distribution data were collected. F

answers to RQ2, RQ3, RQ4b, RQ5 and RQ6 cross-tabulations and chi-square tests wetedconduc
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Chapter IV: Results

This study explored newspaper coverage of the 2008 presidential election within &xt cbnt
framing theory. The results presented in this chapter examine the fracited &lom three leading U.S.
newspapersfhe New YorRimes theChicago TribuneandUSA TodayThe study also discusses
various aspects of coverage focusing on each of the four major party candidates.

A total of 75 articles from each paper, published between August 29 and November 3, 2008,
were collected and analyzed. Most articles, (116, or 51.6%) were published during the month of
October, and 163 (72.4%) were written by local staff reporters of each respeqiare The majority of
the articles analyzed, (110, or 48.9%) were news articles, followed by 71 (3¢&Uefstories and 44
(19.6%) editorial/op ed. pieces.

As one might expect, both major party presidential candidates Barack Obaddaha McCain
were mentioned in a large majority of articles, 191 (84.9%) and 189 (84%) aempetively. Vice
presidential candidates Sarah Palin and Joe Biden were mentioned muclylesslireat 89 (39.6%)
and 33 (14.7%) articles respectively, with Biden being referenced considiesgbften than the other
three. McCain was most often the primary focus in articles, with a total d96) concentrating on
him over other candidates. Obama was the primary candidate in 85 (37.8%) arttleseaving less
media attention were the two vice presidential candidates, with 29 (12.9%lelsaiocused
predominantly on Palin, and a total of 3 (1.3%) articles had Biden as the primary foeteswEre a
total of 13 (5.8%) articles for which a primary candidate could not be identifiedpde24P articles
with a primary candidate discussed.

In the 189 articles that mentioned McCain, 9 (4.8%) were considered positive, 30 (15.8%) wer
considered negative, 148 (78.3%) were neutral and 2 (1.1%) could not be determinedy Simitee

191 articles that mentioned Obama, 22 (11.5%) were positive, 10 (5.2%) were considetied, riéda
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(81.2%) were neutral and 4 (2.1%) could not be determined. Palin was mentioned in &9 aticle
(11.2%) of which were considered positive, 27 (30.3%) negative, 50 (56.2%) were neutral and 2 (2.2%
could not be determined. Of the 33 articles that Biden was mentioned in, 4 (12.1%) weve,pusiie
were negative, 25 (75.8%) were neutral and 4 (12.1%) could not be determined. Although titg major
of articles for each candidate were neutral, McCain and Palin both receivemter gercentage of
negative articles and fewer positive articles than both Obama and Biden. Palticuigrahad the
greatest amount of negative articles, with just over half of hers appeaneg@al.
Dominant Frames

RQ1 asked: “What is the most dominant frame used in newspaper coverage of the 2008
presidential election?” The literature suggested three frames retevtart2008 election that have been
identified in previous coverage of presidential races: experience, rag@hitity. A dominant frame
could not be identified in 93 articles, leaving a sample size of 132 articlesl@atlyaominant frames
of interest to this study. Excluding the stories where a dominant frame rotube identified, the
viability frame emerged as the most dominant of the three being examineakiagEs the
predominant frame in 83 (62.9%) articles. Following viability was experiencehwas the dominant
frame in 25 (18.9%) of the articles. Very close to experience was the aao® fvhich appeared as the
dominant frame in 24 (18.2%) articles.

RQ2 asked: “Is there a relationship between the dominant frame used and eandidat
focus?” Excluding articles for which a dominant frame could not be determined, thaingma
132 articles with a dominant frame present were analyzed. Of the 95sdiitieg McCain as
the primary candidate, a dominant frame was identified in 53. In the 85 audiefggying
Obama as the primary candidate discussed, a dominant frame was identifie o6t

articles. Finally, in the 29 articles with Sarah Palin as the primagidate, a dominant frame
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was identified in 19. The three articles displaying Biden as the primadydzde did not have a
dominant frame identified.

As Table 2 shows, the viability frame was the most dominant in articles witmarri
focus on both McCain (42, or 79.2%) and Obama (35, or 58.3%). Only 8 (15.1%) articles
focusing on McCain as the primary candidate had experience as the dominanafrdrae
(5.7%) had race as most dominant. After viability, 21 (35%) articles with Obsitha @rimary
candidate had race as a dominant frame, followed by the experiencevidaictewas most
dominant in 4 (6.7%) articles. The most frequently occurring frame used for Palin wa
experience, which was most dominant in 13 (68.4%) articles. Following experiaadbeav
viability frame, which was most dominant in 6 (31.6%) of articles where Palinhegwimary
candidate. The race frame was not present in any articles with Palinpasrthey candidate
discussed.

Due to the low number of observations in some cells, chi-square tests could not be

performed.

Table 2 Frequency of dominant frames by primary candidate discussed.

McCain Obama Palin Total
Experience 8 (15.1%) 4 (6.7%) 13 (68.4%) 25
Race 3(5.7%)  21(35%) O (0%) 24
Viability 42 (79.2%) 35 (58.3%) 6 (31.6%) 83
Total 53 60 19 132

www.manaraa.com



31

RQ3 asked: “Is there a difference in the way news articles and non-nmles {féature
stories, editorial/op ed.) frame candidates?” A dominant frame was idemtifé€dnews articles,
43 feature stories and 23 editorial/op ed. pieces. Eliminating articles fdn eligminant frame
could not be determined, the experience frame was present in 25 articles nitost commonly
seen in editorial/op ed. pieces, where it was identified in 8 (34.8%) articlesyddllby news
stories, where it appeared in 11 (16.7%) articles and feature stories whiaseused as the
primary frame in 6 (14%) articles.

The race frame was most often found in editorial/op ed. pieces, where it wasddentif
6 (26.1%) articles, followed by feature stories, with 9 (20.9%) articles and 9 (18359
articles.

The viability frame was most often identified in news stories, where itgades the dominant
frame in 46 (69.7%) of the articles. This was followed by feature storiese wiability was the
dominant frame in 28 (65.1%) of the articles. Finally, viability was present @ethmant frame in 9
(39.1%) editorial/op ed. articles analyzed.

As Table 3 shows, the editorial/op ed. articles were more likely to use théeexpeand race
frames than were feature or news stories. News and feature articlesehnomore often utilized the
viability frame than editorials. Viability appears as the most fredqgpenturring frame in each type of
article. The differences in framing among news stories, featuresséteeditorial/op ed. articles were

statistically significant, but only at the .10 levef € 8.10, df = 4, p = .088).
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Table 3 Frequency of dominant frames by story style.

News Articles Feature Articles Editorial/Op Ed. Articles Total
Experience 11 (16.7%) 6 (14%) 8 (34.8%) 25
Race 9 (13.6%) 9 (20.9%) 6 (26.1%) 24
Viability 46 (69.7%) 28 (65.1%) 9 (39.1%) 83
Total 66 43 23 132

Image and Issue Focus

RQ4a asked: “Which received the greater amount of media attention in the 298 elmage
or issue-focused stories?” Of the 225 articles coded, 147 (65.3%) had a predominant focestsmofasp
image and 78 (34.7%) were focused on issues. Articles with an image focus weenoaraed with
physical appearance, speaking style and poll standing. Those focusing on igsadiales discussing
candidate policy issues (both existing and those that came up during the eleston) aed campaign
platforms.

RQ4b asked: “What aspects of image are most frequently used in describing the
candidates?” The answer to this question varied somewhat considerably depending on the
candidate in question and whether or not they were the primary candidate discubsearticle,
versus just being mentioned. Various aspects of image were often observed in tagiskme
for most of the candidates.

In the 189 articles in which McCain was mentioned, his popularity or poll standing was
identified in 63 (33.3%) articles. This was followed by personality, which wasstied in 41

(21.7%) articles. McCain’s spouse and children were mentioned less frequepdstriag in 7
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(3.7%) and 5 (2.6%) articles, respectively, and mentioned the least often weaeMgysical
image characteristics (hair, dress and facial features), whighmamtioned in 4 (2.1%) articles.
In the 95 articles in which McCain was the primary candidate discussed, pgpongotl|
standing was still the most frequently referenced aspect of image, doonarat Hre same
percent of times, appearing in 32 (33.7%) articles. Following popularity or poll stpwwdis
personality, which was referenced in 27 (28.4%) articles, and McCain’s spdus&as
mentioned in 5 (5.3%) articles. Receiving the fewest amount of media mentionsle@ae’'s
physical image and children, which were brought up in 3 (3.2%) and 2 (2.1%) artaties ea

Overall, aspects of Obama’s image were mentioned somewhat more frgthent
McCain’s. In the 191 articles in which Obama was mentioned, the highest amoungef ima
references came in the form of his popularity or poll standing, which was mention@d i
(36.6%) articles. Obama’s personality was the next most often discussetdoh$peanage, and
was brought up in 33 (17.3%) articles. Physical image was mentioned in 13 (6.8k3 &otic
Obama, and his spouse and children were referenced in 9 (4.7%) and 8 (4.2%) articles,
respectively. In the 85 articles in which Obama was the primary candidatissed, the image
attributes receiving the greatest amount of media focus remained the saurariB or poll
standing was mentioned in 38 (44.7%) articles, followed by discussion of Obama’s pifrsonal
which was brought up in 20 (23.5%) articles. Following personality were aspectsrnb®ba
physical appearance, which were discussed in 11 (12.9%) articles, and his spouddramd chi
mentioned in 9 (10.6%) and 7 (8.2%) articles each.

References to Palin’s image were considerably higher than those for theanttielates,
and unlike McCain and Obama, in the 89 articles in which she was mentioned, persomality wa

the most cited, being mentioned in 33 (37.1%) articles. Next were poll standing or pgpularit
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which was discussed in 18 (20.2%) articles and her children, who were brought up in 16 (18%)
articles. Very close to mentions of children were aspects of Palin’s phiys@ge, mentioned in

13 (14.6%) articles, and least mentioned was her spouse, who was referenced in 9 (10.1%)
articles. In the 29 articles in which Palin was the primary candidate sestysersonality

remained the most frequently referenced image aspect, being mentioned in 20 {888%) ar
However, unlike the articles in which she was mentioned, when Palin was the prandrgate
discussed, the next most frequently cited aspect of her image was harghildich were

brought up in 12 (41.4%) articles. Next came mentions of Palin’s physical image, vdasch w
referenced in 10 (34.5%) articles, popularity or poll standing, mentioned in 9 (31%)satiue

her spouse, discussed in 7 (24.1%) articles.

Biden’s image was very rarely referenced, but when it was discussed in thielgs a
mentioning him, it was found to be done equally for popularity or poll standing, persondlity a
his spouse, which were all referenced in 3 (9.1%) articles each. Bidddi®nlwere mentioned
in 2 (6.1%) articles and his physical image was never referenced. In the&santiwhich Biden
was the primary candidate, his spouse and children were each mentioned in 1 (38oquaditic
aspects of his personality, popularity or poll standing and physical image weraddressed.

Interestingly, popularity and poll standing were both identified as the mqaefidy
referenced aspects of image for McCain and Obama, while Palin was ketyedihave aspects
of her personality and children discussed. Biden was equally likely to have both, butyhad ver
few references to image overall. Both Obama and, especially, Palin hats agpkeir physical

appearance discussed, but this was very rarely done for McCain and not at alefor Bi
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Age and Gender References

RQ5 asked: “How frequently is age used to describe the candidates in thee2dio® 2!
In the 189 articles in which McCain was mentioned, his age was discussed in 8 (4.&&s. arti
In the 95 articles listing him as the primary candidate discussed, Mc@gm\was brought up in
4 (4.2%) articles. Of the 191 articles mentioning Obama, his age was disecu84dd2%)
articles. Most of these mentions appeared in the 85 stories listing him asyprandidate,
where his age was talked about in 7 (8.2%) articles. Although she was mentioned much less
overall, in the 89 articles mentioning her, Palin’'s age was mentioned in 6 (6.&&sath the
29 articles listing her as the primary candidate it was discussed in 4 (13.8%5aBiden’s age
was discussed much less frequently, appearing in only 1 (3%) article of the 38lnhehwas
mentioned. Age was not discussed in the 3 articles listing Biden as the primadidate.
Interestingly, considering that Palin is mentioned overall in far feviietess than McCain and
Obama, she is almost twice as likely as the two male candidates to have Hecagsed.

Overall, when age in general was discussed in the 225 articles, it was tanst of
mentioned as being detrimental to the candidate; these references octur(8d. o) articles.
Age was next likely to be mentioned in reference to potential voters, wherg fowad in 5
(2.2%) articles. Finally, age was discussed as a candidate asset in 3 (fic386)analyzed.

RQ6 asked: “How frequently is gender mentioned to describe the candidatds®’1 89t
articles in which McCain was mentioned, his gender was discussed in 1 (0.5%) Smtidlarly,
in the 191 articles mentioning Obama, his gender was also addressed in 1 (0.5%) aihtde. P
gender was referenced in 35 (39.3%) of the 89 articles mentioning her, and Bidehi®ugis
up in just 1 (3%) article of the 33 mentioning him. Because gender was only realigmadrfor

Palin, further analysis was conducted to examine the ways in which it was useg.n@ite
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than one aspect of gender was identified within the same article. Overad, 35 farticles
mentioning Palin’s gender, it was discussed in 9 (25.7%) articles in terms afgdhysi
appearance, in 16 (45.7%) articles in terms of her parental role because of getdel5
(42.9%) articles in reference to her masculine or feminine traits.

Of the 89 articles in which Palin as a candidate was mentioned, her gendescuaseti
in terms of her physical appearance in 9 (10.1%) articles, in 17 (19.1%) articdess of her
parental role because of her gender and in 15 (16.9%) articles in terms of hdmaasc
feminine traits. In the 29 articles in which she was the primary candidatesskst; her gender
was mentioned in 6 (20.7%) articles in terms of her physical appearance, in 12 (41iclés) a
in reference to her parental role because of her gender and in 11 (37.9%) artesies of ther
masculine or feminine traits.

A further post-hoc observation noted that in the 95 articles that listed McCain as the
primary candidate discussed, Palin’s gender was mentioned in 13 (13.7%) artitties3%
articles with Obama as the primary candidate discussed, Palin’s gersdéisazssed in 5
(5.9%) articles. Of the 29 articles that listed Palin as the primary camdigatussed, her gender
was mentioned in 17 (58.6%). Finally, the three articles focusing on Biden did nament
Palin’s gender. For this reason, they were eliminated from the 212 awities primary
candidate discussed, leaving a total of 209 articles to be analyzed. The didvetween
candidates and mention of Palin’s gender were statistically signifigant44.3, df =2, p =
.000). Worth noting is that as Table 4 shows, Palin’s gender was mentioned in more than half of

the articles that had her as the primary focus.
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Table 4 Cross-tabulation of primary candidate discussed and mention of Palin’s gender.
Palin’s gender mentioned

Yes No Total
McCain 13 (13.7%) 82 (86.3%) 95
Obama 5(5.9%) 80 (94.1%) 85
Palin 17 (58.6%) 12 (41.4%) 29
Total 35 174 209
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Chapter V: Discussion and Conclusions

The purpose of this study was to examine the framing of the major candidates faeiring t
2008 presidential election. The study examined how newspaper coverage depicted the
presidential and vice presidential candidates for the Republican and Demparagis. The
study focused on aspects of experience, race, viability, age and gendee luéthes use in
prior media research and their relevance to the unigue composition among the laadidgtes
in the 2008 election.

The content analysis of three leading U.S. national newspdaperdlew York Timethe
Chicago TribuneandUSA Todayshowed some interesting results.
Media Framing in the 2008 Election

Considering the three frames identified and examined in the study: viabilityjesqee
and race, the results were consistent with previous political communicatiorchebed has
shown horserace, or viability-focused coverage to be the dominant way of digqusigical
candidates (Domke, Fan, Fibison, Shah, Smith & Watts, 1997; Mantler & Whiteman, 1995;
Stemple & Windhauser, 1991). In every type of story style examined (news,deatiure
stories, editorial/op ed.) viability was the dominant frame discussed, altitougb more
common for news and feature articles. As one might expect, the discussion afyvedsli
largely surrounding the two presidential candidates John McCain and Barack Obama and not
used as heavily for vice presidential candidates Sarah Palin and Joe Bidermbllig frame
was used consistently throughout the August-November course of media covelagesa
present in each of the three newspapers examined.

An interesting observation made about the viability frame was how often it toakthe t

of the somewhat familiar “game” frame that has also been connected to tlo¢ hbeserace
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coverage. An example of just how blatantly the media can sometimes treanslastthough
they were merely high-stakes games comes in an Octoidg\21Y ork Timesews article by
Katharine Seelye, “Mr. Obama has achieved a milestone: he is now neck andthduk wi
Republican rival and is even slightly ahead in some polls.” Another instance Wwaenedia
literally used the horserace analogy to describe the election was fouSemember 20lew
York Timesiews article by Julie Bosman, “as both Mr. McCain and Mr. Obama jockey to
prove their superior ability to lead the nation through the crisis...” Not all ofistodity
coverage related to games focused on the election in terms of a race, howeserAbgr 26
Chicago Tribundeature story by Newton Minow consistently referred to an upcoming debate as
the “big game”, and news stories such as an Octob€hiago Tribunaarticle by Jill Zuckman
and an October 20SA Todayarticle by Chuck Raasch described candidates in terms of their
“defensive” or “offensive” positions.

Much more frequently identified in the viability frame, however, were discussions
candidate poll standing, outcome predictions, and commentary on tactics thadregaliga
team was currently using to win over new voters. Each of the three newspapestibhsthatial
number of articles that referenced one poll or another, and although the poll resailts we
generally straight-forward and without much interpretation on behalf of the jmiytiaére were
also a large number of stories that tried to forecast the outcome of the elentmxarple of
this can be found in an October G@icago Tribunenews article by Eric Zorn, in which he
predicted, “...Barack Obama will nevertheless win handidly...” Similar assumptions wete ma
in an October 1Thicago Tribunearticle by Jim Tankersley, where referring to several
“undecided” states he said, “Jahn McCain cold sweep them all and still lose the presidency”

and much earlier in a SeptembeCfiicago Tribundeature story by John Kass that declared,
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“...even though Obama probably has this election won...” Still other articled hasamptions
on much less than current public opinion polls, such as an October 9 articl€imchgo
Tribunethat made outcome predictions based on the number of Halloween masks bearing the
two candidate’s likeness were sold.

Tactics were often discussed in terms of exactly what each of the casdise
accomplish to take the election. This was frequently done in reference to theaélaaitege
and states that they would need to win, such as evidenced in this Oc@tieago Tribune
news article by John McCormick:

In the days before and after Tuesday's second presidential debate, Baraek Obam

will spend his time in states where Democratic presidential candidaé&dg go,

especially this close to an election. Obama now is focusing on Virginia, North

Carolina and Indiana.

Further discussion of candidate tactics were made in an OctohS/RJ odayarticle by
Chuck Raasch, which described McCain’s desperation to win key states bytkaying
“planned to campaign in Virginia and North Carolina on Saturday, two states that in past
elections would have been well in GOP hands this close to an election.”

Because the viability frame was visible in so many articles (in faandae than any
other frame), it can be concluded that it remains a very commonly utilized faarthe mass
media when covering political elections. Even more, the news media doesn’anbcasst
focus on viability in terms of poll standing, but rather it often describes the camsdiaat¢he
entire election as a competition that is based on strategy and tactiasthrathissues.

The other two frames analyzed in this study were race and experience. Altiestngr
were identified even remotely as frequently as viability, they wéleisible in the 2008

election coverage. The second most frequently utilized frame was expevidinde was

typically only discussed in terms of the arguably less-experienced cteyji@dama and Palin.
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This in itself is not surprising considering that McCain and Biden both have serveddwuree
decades, respectively, in the U.S. Senate. However, what might be of intdrasbigy the lack
of experience in both Obama and Palin’s record was ever really discussed, rwiitilee
mention of it as a positive quality for McCain and Biden. In fact, although experwas used
more often as a frame in articles focusing on McCain than those focusing oma,Obaas often
regarding his decision to pick a relatively inexperienced running mate. Arpkxafithis can
be seen in the NovembelChicago Tribundeature story by Christi Parsons:

McCain's selection of Alaska Gov. Sarah Palin as his running mate and later the

hasty decision to suspend his campaign to work on the Wall Street bailout made it

harder for him to press the argument that started out as his natural advantage: tha
his ticket offered voters more experience.

Unlike the other candidates who had viability as the most dominant frame, when Palin
was the primary candidate discussed in an article, the most frequentlydufiiime was
experience. Many of the articles using this frame discussed her lackesfesce harshly, such
as an October Rew York Timesditorial article by David Brooks that claimed she “took her
inexperience and made a mansion out of it” during the recent vice presidential devatal S
articles even discussed recent polls conducted during the election regalutirsgéeel of
experience. One example is an Octob&dSA Todayarticle that described a recent 2008 poll
conducted by the Pew Research Center for the People and the Press showiagydmber of
people who believe Palin is qualified to serve as president has dropped to 37% from 5296 in ear
September.” Although Obama too received media criticism for his relatoxglievels of
experience, they were significantly less often and less severe than thadageBalin.

Perhaps some of the severity in the way Palin was described was due to thet faet t

most heavily utilized frame was present in a greater percentage of édipoed. stories than in

news or feature stories. Because editorials are characteristiaatly more opinionated and
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“colorful” than news or feature stories, the fact that so many of thosezadalere devoted to
her inexperience gives an overwhelmingly negative valence to this Whereapplied to her.

The final frame, race, was most often used in all three newspapers agrceeterthe
groundbreaking nature of race in this election. Although the discussion of Obamdiiss the
African American to ever win a major party nomination and his chance to be thfificsin
American president was generally mentioned as fact with litthoeddéion, an exception is a
November 2New York Timegeature story by Susan Saulny, in which she talks with an elderly
man who never thought he would “have the chance to vote for a black president.” This too is
fairly consistent with what has been identified as a media tendency to m@s@rtray
minority candidates as “breaking through” (Sinclair-Chapman & Price8)200

The race frame was also used in regards to commentary on existing ratentunited
States, whether it be easily visible or covert. This was often descrilbeavaswould relate to
voter preference, as evidenced in an OctobeéM&6 York Timegeature story by Bruce Lambert
that called race the “great unknown in this election.” Some articles usedrttadaaic idea of
race as a large enough deciding factor for voters that it could potentiligrice election
outcomes. The implied impact referenced the “Bradley effect,” which stsgipas white people
may tell pollsters that they would vote for a black man, but never actually do ssbeddheir
own prejudices. However, in an October 22 Chicago Tribune editorial article, KaiPdeker
suggests that, “.equally significant this time may be the reverse-Bradley effdutes who
would never admit to voting for a black man, but do.” Other articles, such as an October 27
Chicago Tribundeature story by Dawn Turner-Trice discuss race as being such a acdgor f

that there were discussions of riots on election night.
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Race was also referenced as a political move, as illustrated inspudiéshed on
October 23 inTheNew York Timeand on October 29 in ti@hicago Tribuneboth of which
discussed the accusations of former Secretary of State Colin Powell’'s enelars¢ Obama as
being racially motivated. Other mentions of race and its role in the electrergemrerally in the
form of the Republican Party using it to play into the public’s covertly ra@ihégs, such as is
described in this October Neew York Timesditorial piece by Frank Rich:

Is there still enough racism in America to prevent a black man from becoming

president? And, will Republicans play the race card? The jury is out on the firs

guestion until Nov. 4. But we now have the unambiguous answer to the second:

Yes.

Another example of this is found in an October 22 Chicago Tribune editorial article
where Kathleen Parker criticizes Palin’s “pals around with terrbgst®ments as an attempt to
appeal to xenophobic, racist voters who might not vote for Obama because of anti-Muslim
feelings.

Not surprisingly, and consistent with research done on the 2008 election thus far, the
discussion of race as a ground-breaking “first” received a considerablmaaimewspaper
coverage. This was generally very neutral and discussed as fact, rather thacassation or
prediction. Although previous research, polls, and perhaps most importantly, the 2008 the
election results have shown that racism might not be a significant enoughtdaatpact the
outcome of elections, it was an issue discussed by the media, nonetheless.

Although all three frames examined were identified in the coverage of the 2¢€i8rel
the most heavily utilized regardless of story style was the viabilityefrd&oth race and
experience were discussed, but typically when this was done in news and feaeset st@is

focused much more strictly on fact, and as could be expected, was much more opinionated

(sometimes harshly) in the editorials.
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Describing the Candidates

Even though each candidate was discussed in the media coverage of the 2008 election,
the amount of coverage they each received varied considerably. The presidedidate from
each party, John McCain and Barack Obama, were mentioned nearly the same anmoest of t
which was far more often than the two vice presidential candidates, Saraaribloe Biden.
Interestingly though, Palin received considerably more media attention idhem Bho was
very rarely discussed. In the few times that Biden was referenced; #@lmast never as the
primary focus of the article. This comes in contrast to previous research thatsieonale
candidates as receiving fewer amounts of coverage than their male cots{&pweth, 1997;
Stemple & Windhauser, 1991). Although the cause of this cannot be determined in thig study, i
could possibly be due, at least in part, to the fact that Palin was the first womaer be
nominated by the Republican Party for vice president, or that the 2008 election west thredi
that most of the country had been exposed to her while Biden had been a figure on the national
political scene for decades. Or, if research on Bob Dole in the 1996 election holds true,
(Diamond & D’Amato, 1996) it could be because McCain’s age subconsciously naie pe
more interested in who he was selecting as a running mate.

Consistent with previous research, the majority of coverage for each of the four
candidates was neutral (Bystrom et al., 2001; Stemple & Windhauser, 1991). However, as
previous research also suggests, the amount of positive to negative coveragehtbahdidate
received varied greatly from person to person (Carroll & Schreiber, 1997sBaft2002).

Obama had the highest percentage of neutral articles, and around twice guositarg/ as
negative. His running mate Biden not only had the highest percentage of posities drtitl

also the lowest percentage of negative descriptions. McCain's percentagéraf articles was
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close to that of both Obama and Biden, but he received the lowest level of posities arti
overall and more negative coverage than either of them. Finally, Palin ckbgivar the
greatest amount of negative articles, but at the same time, garneredggeroé positive
articles so high that it rivaled coverage of Obama. It seemed thatithesadtiscussing her were
far more polarizing than the other candidates, as barely over half of hers wedermahseutral.
Also consistent with previous research, e.g., Cappella & Jamieson, 1997; Domke et al.,
1997, articles focusing on candidate image were more prevalent than thoserdjssaass
(campaign or policy-related). The majority of image references fanth@residential
candidates came in the form of candidate popularity or poll standing, which is neesgrpen
the frequent occurrence of the viability frame. However, there were rog@rions of candidate
image that came up, and this too, varied from candidate to candidate. Biden'svasagery
rarely addressed, but when it was he was equally likely to be describeahsnotiehis popularity
or poll standing, personality and spouse. While popularity and poll standing were the most
identified image characteristic discussed for the two presidential cagslitPatlin’s was most
often referenced in regards to her personality or children. Regardless of whethessjust
mentioned or appeared as the primary candidate discussed, Palin’s childreral phgge and
spouse were all referenced in greater percentages than any of the othdateandhis is
somewhat in line with past research considering that a large amount of meshiage on
female candidates tries to fit them and their personalities into tradigjender stereotypes such
as wife and mother (Dimitrova & Geske, 2009; Kahn, 1994; Norris, 1997) and mentions their
children and martial status more frequently than those of male candidatesiBgtal, 2001).
However, the McCain/Palin campaign strategy of boasting her “hockey maagéim

makes it slightly harder to decipher exactly how much of this was becausedi@aontinues to
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enforce outdated gender stereotypes upon female candidates, and how much wgshelayi
campaign rhetoric and self-framing. Regardless of the media’s regnfert of Palin’s image as
mother and wife, her physical image was undoubtedly discussed without her initiation. One
example of both her physical image and personality in the media spotlight is ireenBepl2
New York Timesditorial:

Choosing as his running mate an attractive, almost unknown, feisty young woman

with little political experience, a contentious ideology and offbeat worldview ove

far more qualified members of his party has gotten Senator McCain the media

attention he was seeking.

As with the issues of race and experience, the very descriptive mentionss Pali
physical image appeared almost exclusively in editorials and much moseinanelvs or
feature articles. However, regardless of where they appeared, thiéydea® a damaging
potential considering prior research demonstrating that the way candicafesteayed in terms
of image and personal attributes can be as important as party affiliation to peeptardeg
their voting choices (Sullivan et al, 1990).

Age was not a major part of the media coverage in the 2008 election, and although it was
most often referenced as a detrimental candidate asset as previou$ Hesgatmggested
(Diamond & D’Amato, 1996) it was done equally for McCain and Obama, which isnjbige it
was applied as much for being young as for being old — perhaps contrary to wraigrevi
research had shown about it only being concerned with older candidates (DiamoAoh&td®)
1996). It is also interesting that age was mentioned so infrequently becauseangotited by
the PEW Research Center showed that age was a concern for 40% of voters. Agiaghar

showed that experience was a concern for 50% of voters, just 10% more than duje ywae t

covered considerably more by the news media.
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Gender was mentioned very rarely for the three male candidates, andlakhithungt
the majority of the time, much more frequently for the one female candidate. §hmsspecially
true in articles with Palin as the primary focus, where it was mentionedrmthman half of the
articles. As in the case of the race frame, a large number of these memtierfeaused on the
prospect of the ground-breaking nature of a female vice president and the fabethas the
first person to ever run in such a position for the Republican Party. However, many of the
articles took a much more traditionally sexist tone, such as a Septenidew2ork Times
editorial by Charles Blow that describes Palin’s appearance and candsdauiperficial” and
just after the announcement of her candidacy, an Augud&20Todayeature story by John
Yaukey that discusses her history in Alaskan pageantry, physical atreess, inexpensive
wedding and children in much greater detail than her political history.

Overall, when Palin’s gender was mentioned, it was discussed more often in regards t
her role as a mother or in reference to her masculine or feminine traits.tidéséementions
may seem exceptionally high, this is not to belittle the fact that when her gesslenentioned
overall, it was discussed in more than a quarter of articles in terms ofysecgdlappearance.

In both articles mentioning Palin and those focusing primarily on her, gendermajer
issue that was often discussed in terms of her physical appearance asdaroiether. This
shows that although it was sometimes described as a groundbreaking first to have iadepubl
woman running for vice president, the media very often used outdated and sterbotyyci®
describe Palin as a female candidate. Perhaps the most significamg timolugh, was that her
gender was mentioned in the majority of the articles in which she was rtierypfocus, which
to some extent may be expected because of the historic nature of her cartdishemyer, while

nevertheless still worthy of consideration, the other major “first” in the 2@@8i@h, race, was
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mentioned much less frequently in articles with Obama as the primary focusetiger gvas for
Palin.

However, as with race, experience and image, when gender was describaldo$¢lrer
editorials took a much bolder approach, such as a Septem@éicEgo Tribunesditorial by
Katha Pollitt:

John McCain chose the supremely underqualified Sarah Palin as his running mate

partly because she is a woman. If you have a problem with that, you'reta sexi

She talks incessantly about being a mother of five and uses her newborn, Trig,

who has Down syndrome, as a campaign prop.

Regardless of the story style that they appeared in, the higher amount cbrageardito
Palin’s physical appearance and role as a mother supports past researechwhdhis as being
more likely to happen to female candidates, (Kahn, 1994; Norris, 1997; Ross & Sreberny, 2000)
and comes in contrast to more recent research that had found this trend to be declating(By
et al., 2001).

Conclusions

Overall, the findings of this study provide evidence that the framing of the ctexlida
the 2008 election was largely consistent with that of previous elections. The nteditinue
to portray candidates using the viability frame. Race and experiencadramiuded the harsh
descriptions of candidates, which were largely present in editorial/op etbsavitule news and
feature stories appeared to take a much more neutral approach. This can also béhsaissicr
of gender, which was addressed much more bluntly in editorial articles. Whiige #his
characteristic of editorials in general, many of the harshest désgsiptere in reference to
Palin, which is similar to what previous scholars have found about female casdideig

described in much harsher terms than their male counterparts (Eaghy1893].Gidengil &

Everitt, 2003). Although it can’t be said definitively that the media coverage of Wad more
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detrimental to her than the other candidates, as was once the case with womerfounning
political office, (Kahn, 1994, 1992; Gidengil & Everitt, 2003; Leeper, 1991; Sapiro, 1982) it
undeniably contained more negative and stereotypical references. Bahder was mentioned
much more frequently than that of the male candidates and when it was discussedftéwas
done in very outdated ways, such as her physical appearance and her role as am®ther. T
comes in contrast to research done on more recent elections that showed the conmditions f
female political candidates in the media to be improving (Bystrom, et al., 2001). eioweat
may be due in part to the fact that for the first time, a woman almost won the @é&moc
nomination for president and a woman was nominated by the Republican Party for vice
president. Perhaps this is why the media reacted by placing them intotadtereotypes.
Or, perhaps women face less gendered stereotypes by the media when thelegisidtve,
rather than executive, office.

Discussions of viability still receive an incredible amount of attention freméws
media and more than half of all coverage examined focused on candidate imagéaather t
campaign or policy issues. The dominance of image over issue may be a serious farohlem
public who turns to the media for information on candidates, especially considerisgrttet
scholars have shown consistent exposure to news without considerable issue fogus havin
potentially damaging impacts on voters (Cappella & Jamieson, 1997). The predominant
emphasis on viability framing coupled with heavy image focus may lead tosedrgalitical
cynicism and voter apathy as well as a lack of public knowledge about candsdate is
Implications

Media framing of politics and elections can have multiple implications on pdtentia

voters. Regardless of the type of frame employed, news audiences maretriter article
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messages primarily within the context of the frames and therefore onlyceaflider the
elements which have received a greater media emphasis. In the casditf, tlabimay be
especially troublesome since the constant updates on poll standing and strategy omdy
assign a certain level of potential on each of the candidates, but also makéegstarerested
in participating in an election that they feel is petty or has already beemuheté. In the case of
gender, by portraying female candidates in outdated stereotypical wajectison their
physical appearance and role as a mother, the media are sending a hogsstaygial voters
that they are somehow less qualified than their male counterparts: worhguofitians
second.

The implications for journalists and other industry practitioners must firgt bgg
recognizing that rather than reporting elections as a serious event, mosemsa sources
currently cover them as little more than a high-stakes competition. Siadeathbeen shown to
increase levels of audience cynicism, this coverage may lead to lowerdetreist in these
media sources — reducing credibility with audiences. Media practitionedsmeske an
objective stance that focuses more heavily on candidate policy issues andyogstgitorms.
Doing so provides important information to potential voters who are making decisions about a
major election.

The media also have an obligation to help level the playing field for femateipols,
rather than make it more difficult for them to win voter support by reporting ongébeder
harshly or as an attribute more important than their political prowess.tlilisshows that race
was a much less discussed element of the 2008 election than gender. Although both issues were
addressed with some regularity, the media references to gender were mudte guanat,

outdated and blatant.
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Limitations

This study was conducted exclusively on newspaper articles and didn’t take into
consideration other forms of media. Decline in readership continues to be an issaayfor m
newspapers and television remains the most popular source of information. Alsoniryeacs
many people have begun turning to the Internet to receive campaign inforarad although
most online news sites don’t do original reporting and may use stories already linlishe
newspapers, it would have been beneficial to consider this medium as well. Alsonphe siae
selected was relatively small considering the number of articles publisimeeéch of the
sources during the period of time examined.

The code sheet asked only for frames present in each article to be listestas
dominant, second most dominant, and third most dominant. This design made it impossible to
capture additional frames per article.
Suggestions for Future Research

A more thorough examination of candidate descriptions through various media platforms
would provide a more well-rounded vision of the way that each of the candidates weteddepi
in coverage of the 2008 election. Even more beneficial, perhaps, would be to consider what
impacts these various descriptions have on the opinions and understanding of potential voters.
This could be done using secondary poll data or via surveys or experiments in an effortto detec
a causal link between various media frames and voting behavior or understanding. Furthe
research in this area could be conducted to determine the frames presented thnmaglethe
and how they compare to audience frames.

Finally, it is important to consider exactly what leads to this type of metiarig in the

first place. Understanding the elements that make up the frame-buildinggratether they be
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journalistic bias, societal factors or national culture, would add significemthe area of

framing research.
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Code Sheet

Article Number:

Source

Month:

Date:

Name:

Gender:

Story source:

Story style:

(enter as string variable)

1
(1) The New York Times, (2) USA Today,
2 (3) Chicago Tribune
(1) August, (2) September, (3) October, (4) November
3
- (01-31)
4
Name of journalist reporting the story (enter as string variable),
5 (99) unknown/can’t determine
Gender of journalist reporting the story: (1) female, (2) male
6 (99) unknown/can’t determine
(1) Associated Press (or other wire service) (2) Local staff reporter
7 (3) National columnist  (4) Reporter from another paper
(5) Can't determine
(1) news (2) feature (3) editorial/op ed
8

[A newsstory focuses on reporting information about a recent event. It is written to move
quickly through the “five Ws and H’—who, what, where, why, when and how—in the
“inverted pyramid” style, with the most important information in the firsageaphs and
decreasingly important information in subsequent paragraphs.

A featurestoryis not meant to report breaking news, but to take an in-depth look at a
subject. Features are often significantly longer than news artiotesyaxe likely to be
written from a personal perspective, and often delve deeper into their subjdobugh
written to be more colorful, they do not include the opinions of the reporter.

An editorial/op edcolumn expresses the opinion of the writer and/or news publication.
Most editorials take the form of an essay or thesis, using arguments to promatecd poi

view.]
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[Articles with a dominant focus dbandidate Imageavill primarily discuss physical appearance,
speaking style and delivery and candidate poll standing in comparison to one another.

Articles with a dominant focus dbandidate Issu&vill primarily discuss candidate or campaign
platforms and policy issues.]

Story focus: (1) Image (2) Issue
9
McCain mentioned: (0-no, 1-yes)
10
Obama mentioned: (0-no, 1-yes)
11
Palin mentioned: (0-no, 1-yes)
12
Biden mentioned: (0-no, 1-yes)
13

[Candidate focus Is the primary candidate discussed in the news article. Subsé&pratitiate Focus
should go in order of the candidates with the next largest amount of attention in théangWs s

Candidate focus 1: T(1) McCain, (2) Obama, (3) Palin, (4) Biden, (99) N/A
Candidate focus 2: (1) McCain, (2) Obama, (3) Palin, (4) Biden, (99) N/A
15
Candidate focus 3: 16_(1) McCain, (2) Obama, (3) Palin, (4) Biden, (99) N/A
Candidate focus 4. (1) McCain, (2) Obama, (3) Palin, (4) Biden, (99) N/A
17
McCain image: (0-no, 1-yes if mentioned in story)
8_appearance (hair, dress, facial features) o spouse mentioned
1 1
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child/children mentioned poll standing/
20 21 popularity mentioned

personality (qualities and traits related to candidate’s charactewyibeh
22 temperament, emotions and mental state)

Obama image: (0-no, 1-yes if mentioned in story)
appearance (hair, dress, facial features) spouse mentioned
23 24
child/children mentioned poll standing/
25 26 popularity mentioned

personality (qualities and traits related to candidate’s characteyibeh
27 temperament, emotions and mental state)

Palin image: (0-no, 1-yes if mentioned in story)
appearance (hair, dress, facial features) spouse mentioned
28 29
child/children mentioned poll standing/
30 31 popularity mentioned

personality (qualities and traits related to candidate’s charactewyibeh
32 temperament, emotions and mental state)

Biden image: (0-no, 1-yes if mentioned in story)
appearance (hair, dress, facial features) spouse mentioned
33 34
child/children mentioned poll standing/
35 36 popularity mentioned

personality (qualities and traits related to candidate’s charactewyibeh
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37 temperament, emotions and mental state)

[Experience frames present in stories in which the main focus is on the perceived level of candidate
experience among potential voters. An example is: “Obama’s lack of expemeydeurt his credibility
among voters.”

Race frames present in stories which are predominantly focused on either the candidaeis rac
relates to the election, or as it relates to potential voters. Examplés alected, Obama would be the
first African American president.” Or, “Because it is the first timat an African American is a major
party candidate, minorities are expected to turn out to voting booths in record numhiees2@d8
election.”

Viability frameis present in stories with the main focus on candidate poll standing, or potential to garne
voter support. Examples are: “Mr. Obama is now running neck and neck with his Reputbditan r
Senator John McCain.” Or, “McCain’s strategists contend that Obama’s leadowing and predict a
historic upset.”

*It is possible that articles may possess none, as few as one, or as matiyras aames.]

Frame 1: (the most dominant frame utilized in the story)
(1) Experience, (2) Race, (3) Viability, (4) Can’'t determine
38
Phrase 1: (the term, metaphor, phrase, or complete sentence that define Frame 1 — if
applicable)
39
Frame 2: (the second most dominant frame utilized in the story)
(1) Experience, (2) Race, (3) Viability, (4) Can’'t determine
40
Phrase 2: (the term, metaphor, phrase, or complete sentence that define Frame 2 — if
applicable)
41
Frame 3: (the third most dominant frame utilized in the story)
(1) Experience, (2) Race, (3) Viability, (4) Can’t determine
42
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Phrase 3: (the term, metaphor, phrase, or complete sentence that define Frame 3 — if
applicable)
43
Candidate’s gender mentioned{0-no, 1-yes)
McCain Obama Palin Biden
44 45 46 47
If yes, was the candidate’s gender mentioned in terms of the followin{d-no, 1-yes)
Appearance Parental role Masculine/feminine traits
48 49 50

Other (enter as string variable)
51

Candidate’s age mentioned(0-no, 1-yes)

__McCain _ Obama ___ Palin ___ Biden
52 53 54 55
If yes, was it discussed as the following0-no, 1-yes)
_____Asacandidate asset __ As a candidate detriment
56 57
_____Asrelated to potential voters __ Other (enter as string variable)
58 59

[Positiveslant (valence) stories include mostly positive references/commergpdayer, positive
guotes, positive predictions in favor of candidate;

Negativeslant (valence) stories include mostly negative references/cosimergporter, negative
guotes, negative predictions not in candidate’s favor;

Neutral (valence) stories include a balance of positive and negative comments/qut&3RAstories
in which no journalistic opinion is included.]

McCain Valence: (overall valence of the article toward McCain)
(1) Positive  (2) Negative (3) Neutral (4) Can’'t determine/NA
60
Obama Valence: (overall valence of the article toward Obama)
(1) Positive  (2) Negative (3) Neutral (4) Can’'t determine/NA
61
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(overall valence of the article toward Palin)
(1) Positive  (2) Negative (3) Neutral  (4) Can’t determine/NA
62

(overall valence of the article toward Biden)
(1) Positive  (2) Negative (3) Neutral  (4) Can’t determine/NA
63
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